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Text messaging will help your university win the competition for top high school students. In fact, a 

recent study by Cappex found that 77% of students want to receive relevant information from universities 

via text messaging.

Text messaging will help you get and keep their attention on you, your curriculum and your opportunities 

for their futures.

One of the biggest challenges every university recruiter faces is getting potential students to pay 

attention to the information you send them. After all, there are so many options, especially for the 

students you want. Everyone else wants them too.

Text messaging gives you the advantage, especially with the younger generations of digital natives who 

already use messaging as their primary form of communication. Why?

Digital natives read and act on messages. You can send them class information, videos, links to web 

pages and more and they will pay attention. Try that with email and they probably won’t.

Texting is a natural conversation. You can interact immediately, answer questions, send relevant 

information and learn more about your prospective students. Texting is so natural that 50% of students 

say text conversations are just as meaningful as a phone call.

Your students will appreciate you. Today’s incoming students are digital natives. They’ll like you and 

your university/institution better because you’re communicating with them the way they want to 

communicate. That helps you stand out from the crowd.

How Can You Use Text Messaging to Recruit Your Students?

When it comes to recruiting, our education clients use conversational text messaging to:

Share information about your programs and curriculum.

Invite students and schedule campus tours or calls with staff.



First, you’d send a message to all of the students you’ve met 

that you’d like to recruit. The initial message is designed to 

remind them you’ve met before and ask if they’re interested 

in knowing more about your university’s degrees for 

business. It also serves as an opt-in confirmation for your 

messaging campaign.

Respond immediately to questions or requests.

Connect prospects with other students in their school of interest program to have personal  

conversations via messaging and more.

Reach Out With Conversational Text Messaging

Let’s look at how easy it is to reach out and share information with prospective students. Say you’re a 

university recruiter for the business school. You’ve met a number of high school students you want to 

entice to your university’s programs.

Hi <Firstname>, It’s Rob 
from AZU. We met this 
summer. We’d love to 
have you join our top 
rated business 
programme. To learn 
more, text YES to 36343

When a student replies YES to the first message, they are automatically sent a series of recruiting 

messages for the business school. (FYI, for students who don’t respond, you can also send a slightly 

different message to learn what compels them to respond.)

For YES responses, you can send a variety of information in a multi-touch message campaign. For 

example, you can send:
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A personal URL to information on the business school, so you can track when they click to do 

research.

A video of business school students talking about how amazing your school is and how much they 

learn, and have fun too.

A link to a well-known professor’s latest book.

Whatever else you think will be relevant and enticing to them.

If the student doesn’t respond to your initial information flows, you can send more messages with 

different content to see what attracts them to take action. All of these sends can be automated by your 

advanced conversational text messaging solution. You can learn what content compels them to take 

action, and then focus your campaign on that content.

Hi <Firstname>,  I’m 
thrilled you’re interested 
in our business school. 
Here’s a link to our 
curriculum. <Personal 
URL> - Rob, AZU

Hi <Firstname>, Our 
chair of Economics just 
wrote a best seller. 
Check it out on us! 
<PersonalURL> 
- Rob, AZU

Hi <Firstname>, Did you 
know our BSchool 
graduates entry salary is 
25% above other 
schools? Here’s what 
our grads say. <Video>
- Rob, AZU

Schedule Visits and More with Text Messaging

When the student takes action and clicks on a link, watches a video etc., the system automatically 

triggers a 2nd message a week later, asking if they’d like a personal tour of the campus, or if they have 

questions they’d like answered.
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When a student texts INFO, Rob (your recruiter) is alerted by the 

SMS-Magic desktop so he can immediately reply with a personal 

conversation, answer any questions, send more information or 

schedule a call.

Hi <Firstname>, Do you 
have any questions 
about our school? Text 
TOUR for a visit or INFO 
for a personal chat! 
We’d love to connect 
with you.  - Rob, AZU

When the student replies TOUR, they are automatically sent a 

message that makes it easy to schedule their visit.

Hi <Firstname>, I’ll take 
you on a personal tour 
myself. Click here to set 
a time. <personal 
calendar link> Look 
forward to meeting you! 
- Rob, AZU

When the student schedules a campus tour, Rob is notified via 

email. The student is also sent an immediate confirmation 

message.

Hi <Firstname>, We’re 
scheduled! Looking 
forward to seeing you 
on Jan 20  at 10:00 am. 
Text me when you arrive 
at the B-School 
- Rob, AZU

Students are also sent automatic reminders on a regular basis of their tour date. You can also offer them 

the option of changing their date through the same automated process.

Hi <Firstname>, Just 
reminding you we have 
a tour on Jan 20 at 
10:00 am. If you need to 
reschedule, click here 
<personal url>   
- Rob, AZU

Hi <Firstname>, Looking 
forward to seeing you 
tomorrow at 10:00 am. 
Text me when you 
arrive. I’ll meet you in 
the B-School lobby. 
-Rob, AZU
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The Bottom Line

Messaging is the new conversation, especially for your students. They live and breathe with their

smart phones.

When you converse with them the way they want, making it easy for them to interact with you, you get a 

leg up in their university selection process.

Plus, you get to focus on having conversations with students. Learning about what they need, helping 

them understand the value your school brings and recruiting the best students for your programs.

Follow-up to Visits with Conversations

After the tour, Rob sends a personal message to the student. In 

this case, he also sends a personal link for the student to enroll.

Hi <Firstname>, Great to 
meet you. If you have 
any questions, just ask. 
Here’s a link to begin 
enrollment. We’d love to 
have you! <Personal 
URL>  - Rob, AZU

When the student clicks on the link to submit the enrollment form, a new conversational messaging flow 

begins to walk them through the admissions process.

Get your Free Trial/Demo here http://www.sms-magic.com/trial/


